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Diesel buyoed by pick-up trucks 

The momentum lubricates Swedish engine technology manufacturer 

The diesel market growth in the US is stable – and can get a great ramp-up if the engines also will be 

used in pick-up trucks. Then the small company SinterCast in Katrineholm will be in a golden 

position. “We are very excited in what will happen the next coming months” the President of the 

company Steve Dawson says. 

SinterCast supplies process control systems for high volume production of Compacted Graphite Iron 

(CGI). The material is used in cylinder blocks and is an alternative for cast iron and aluminium. 

CGI is more expensive than cast iron – but significant more endurable. The so called tensile strength 

is 75% higher and the stiffness is 45% higher. 

CGI has been known since long, but the problem has been high volume production – which the 

SinterCast process can handle. 

The process is based on adding very small but accurate amounts of magnesium – as little as 50 

grams per tonne – right before casting. Then you have to control the temperature, which is up to 

1300 degrees, so that all the magnesium will not disappear. 

SinterCast supplies technology to all kinds of engines, from small passenger vehicles to large 

industrial engines, ranging from 2 kg to 17 tonnes. 

But the company has specialised in V6 diesel engines as these now require higher durability than 

four cylinder engines. The break-through for the technique was in the late 1990:ies when the 

common-rail was introduced in the diesels. “It was completely different demands on durability as 

the engines have such a high injection pressure. The break-through in common-rail was not a 

coincidence” Steve Dawson says. 

 

Hoping for Fiat 

The engine that now makes Steve Dawson so hopeful is manufactured by Italian VM Motori, which 

Fiat recently got the the full ownership of after earlier having half. It is a 3.0 litre V6 diesel that 

actually would have been used in the latest Saab 9-5, that now is introduced in many other cars – 

from Maserati to Ghibli to Ram 1500 (earlier sold as Dodge). 

When the sales of Ram 1500 now starts we will soon know how hot  the diesel will be for small cars 

in the US. The owner, Chrysler, thinks that the market for Ram 1500 will be 15%. 

GM recently explained that they are planning for diesels in suvs and pick-up trucks, but for now  they 

are awaiting how Chrysler is doing. Ford, who manufactures the most sold vehicle in the US, F-series 



pick-up truck, have chosen not to use the diesel, they only supply the petrol engine in their model. 

“If the market will be only 7% Ford will probably not react. But if it will be 25% they have to 

manufacture diesel engines” Steve Dawson says. 

In that case more will follow – and many will use the process control of SinterCast. 14 of the latest 

15 launched V-diesel engines are produced in CGI, only one is made of aluminium and none in cast 

iron. 

Great potential for USA 

The potential in the US is great. Last year the diesel was only 3% of sales, and only 1% if passenger 

vehicles only – but more manufacturers now supply the diesel option. 

Shortly there will be 29 diesel models on the market and the growth has been dramatical the latest 

months. In August the diesel vehicle sales increased 42% and in July 38%, both compared to last 

year. 

The SinterCast technology is already used in 38 different engines and 14 brands and is delivered to 8 

of the world top ten passenger vehicle manufacturers, so the company already has a foot in the 

doore at largest manufacturers. “Nobody that tried our technology have ever complained, vice versa 

they want to use it in more engines” Steve Dawson says. 

Patient shareholders 

SinterCast was many years known as the company with the most patient shareholders, as they did 

not have dividends the 18 first years as a listed company. 2010 the first dividend was given, 50 öre 

only, but the board of SinterCast has decided there will be more. 

The business model is based on volume: every car sold with the SinterCast technology gives circa SEK 

30 revenue. It is important to find new engines where the technology can be used – and there is a 

next very exciting step, which Steve Dawson is very quiet about. 

It is for a change about a V-petrol engine that probably will be launched in the Detroit show-room in 

January. 

It reasonably comes from a manufacturer that already uses the SinterCast technology – and those 

who use that mostly today are Ford (seven engines), Audi (six) and Hyundai (four).  

“We are prevented from telling anything, but of course we hope for another break-through – and 

that many other manufacturers will follow” he says. 

 

Caption: Specialist: SinterCast, with the President & CEO Steve Dawson, delivers technology to all kinds of 

engines, but has specialised in V6 diesels, the type of engine more and more American car manufacturers will 

start using. 
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